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DUE PAROLE SU DRACULAPP™

DraculApp € il primo marchio italiano che opera come Digital

Integrator. Fondato a Torino nel 2008, lavora con passione e

tenacia nello sviluppo mobile e nel marketing digitale. Ha

Iniziato creando e-Book con la colonna sonora, acquisendo

know-how ed esperienza nello sviluppo di App e conquistando,
col tempo, | mercati inglesi e del Medio Oriente. DraculApp € in

grado di trovare soluzioni personalizzate grazie a

un team

multiculturale di creativi, sviluppatori e business coach, ma

I'attivita principale consiste nel fornire ai clienti un
termini di consulenza per ottenere il miglior risu

nenefit in

tato con

prodotti digitali esistenti e garantiti. DraculApp e la prova che la

tecnologia possa essere un vantaggio per tutt

e possa

trasformare il mondo in un luogo piu smart ed efficiente,

cambiando la mentalita delle persone e il modo di fare
Siete pronti alla trasformazione digitale?

business.
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Internazionalizzazione Digitale

E la possibilitd che il vostro business possa essere conosciuto
anche all'estero attraverso i mezzi di comunicazione digitale.
Quali sono questi mezzi?

Sito, social e campagne di sponsorizzazione per dire gli
strumenti base ( oppure pil avanzati come e-commerce o
portali che confederano aziende di settore..).

Ma per fare questo dobbiamo digitalizzare |'approccio
comunicativo dell'azienda.
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DATI E STATISTICHE
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E-commerce turnover in Italy

The value of e-commerce turnover in ltaly is
estimated to be in the order of 48.5 billion
Euro, reflecting a growth of 17% compared
to 2018.
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2010:

2011:
2012:
2013:
2014:
2015:
2016:
2017:
2018:
2019:

¢ 1,645,683,000 euro

2,123,495,000 euro +29%
3,286,223,000 euro +55%
4,868,336,000 euro +48%
6,364,907,000 euro  +31%
10,037,544,000 euro +58%
14,357,589,000 euro +43%
18,970,504,000 euro +32%
21,154,120,000 euro +12%
22,337,275,000 euro +6%
24,188,468,000 euro +8%
28,850,766,000 euro +19%
31,671,827,000 euro +10%
35133,577,000 euro +11%
41,519,772,000 euro +18%
48,546,741,581euro +17%
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Sector prospects for 2020

2

CONSUMER
ELECTRONICS

FASHION

A

FOODSTUFFS

2

HEALTH AND
BEAUTY

A

2

HOME AND INSURANCES
FURNISHINGS
LEISURE ONLINE SHOPPING

MALLS

D g D@ m@

A

PUBLISHING

> B > G L9

N

TOURISM




DATI E STATISTICHE

increase in weab the number of
traffic In March customer requests

Paople
stuck at increasa in large-scale the players’
nome \ retall website traffic abllity to deliver
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RISE IN
TURNOVER
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Events Tourism Fashion and Foodstuffs Insurance Entertainment
luxury goods

Apple: 10% drop in the number of iPhones N ETFLI x Netflbc +7 million customers in
shipped due to lack of supplies the first quarter of the year
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5. Selling abroad 6. Sefing on Marketplaces 7. Sockal Medla 8. Organisatic Companies interviewed

Effectiveness of Strategies aimed
the social media for atincreasing
Italian e-commerce online sales via
businesses the social media

®  Vary eftective

@ Faily effective HIGHLIGHTING
PRODUCT FEATURES
AND SERVICE

32% QUALITY

FACEBOOK

INSTAGRAM

ENGAGING USERS BY
MEANS OF INFLUENCER
18% MARKETING

X

BANKING ON PRICING
POLICIES AND DIVERSE
MONTHLY SPECIAL OFFERS

YOUTUBE

LINKEDIN
WHATSAPP

PINTEREST
TIKTOK | &%
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IL CAMBIAMENTO

Cosa c'e alla base dell'Internazionalizzazione digitale?

Alla base di tutto c’e il cambiamento

la tecnologia definisce I'azienda e la rende cio che é



EMIRATI ARABI UNITI

L OPPORTUNITA DA COGLIERE
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Internet, Smartphone and Social Media Benchmarks’.

Smartphone

' Internet Time spent . Social media
UAE eCommerce Sales ; : T . | . : .
. penetration - online daily . penetration . penetration
UAE 91% 7 hours, 49 minutes 66% 99%
20,000 - ey i . D 6
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a Saudi Arabia - 73% . 6 hours, 45 minutes | 62% . 75%
3 : : : :
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Egypt . 43% - 8 hours, 10 minutes | 28% - 40%
2015 2016 2017e 2018f 2019f 2020f 2021f 2022f -, : :
e/f = estimate/forecast SOURCE: Fitch Solutions data 859 6 hours, 30 minutes 69% 71%
599% 6 hours, 30 minutes 49% 65%
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Devices used by UAE consumers to buy online within the last 12 months™'.
eCommerce share of category spends in the UAE

May 2018 to Apr 2019 May 2019 to Apr 2020
Year-on-year change Year-on-year change
®
a Telecom/Utilities +6% +9%
Retail Goods +3% +5%

| o Quick Service Restaurants +7% +6%
95%

." Apparel and Accessories +0% +5%
n Entertainment +2% +5%

=] |
= Electronics +3% +7%
'... A Transportation +7% +1%

—
/. Fuel +6% +0%
Desktop computer/ Smartphone Tablet/iPad f
Laptop n Food and Grocery +0% +1%
(817 Responses)

'r 1 Restaurants +2% +2%
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Many eCommerce buyers are first-timers and are likely to continue post
the pandemic

Many eCommerce buyers during this pandemic are first-timers in different spend categories

Survey: In March 20, | made a purchase of this online for the first time in my life.

Food & Beverage 14%

Clothes & Accessories 10%

10%

Services (e.g. insurance, telecom)

Over-the-counter Pharmaceuticals 11%

Cosmetics & Personal Care 10%

Electronics 8%

Other Products 9%

SOURCE: Source: Kantar COVID-19 Barometer, fieldwork 27-31 March 2020; 12,000 respondents across the world
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Online shopping by categories

Started during COVID-19 crisis B  \Vas already doing it before COVID-19 crisis

UAE KSA RUSSIA UKRAINE
g El El E
Grocery
: KN K
Fashion
o Ex
Food Delivery
A B K K
Pharmacy
m o0 o
E
Luxury Stores

SOUTH AFRICA

3

7

~
S H

NIGERIA

7

57

73

All figures are in %

KENYA

Q8 Which of these products/services have you started shopping online due to the COVID-19 (Coronavirus) crisis,

and which ones were you already shopping online, even before this crisis?

SOURCE: Visa Study 2020. Base: Consumers (UAE n=315, KSA n=315, RU n=323, UA n=311, ZA n=323, NI n=308, KN n=321)
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https:/www.casaleggio.it/focus/rapporto-e-commerce-in-

italia-2020/

https:/www.casaleggio.it/wp-content/uploads/2020/05/CA-E-
commerce-in-ltaly-2020-Report.pdf

https:/ae.visamiddleeast.com/dam/VCOM/regional/cemea /
unitedarabemirates/media-kits/documents/

isa_uae_ecommerce_landscape_2020_ppinion_paper_vf.pdf
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