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A FEW WORDS ON DRACULAPP™

DraculA
DraculApp is the first Italian brand that operates as Digital radcgm p P
Integrator. Founded in Turin in 2008, it worked passionately

and tenaciously at developing mobile phones and digital .

marketing. It started off creating e-Books with a soundtrack, ;
acquiring know-how and expertise in developing Apps and
conquering, with time, British and Middle Eastern markets.
DraculApp can find customized solutions thanks to a
multicultural team of creatives, developers and business
coaches although its principal activity consists in benefiting
customers with advise to achieve the best results with existing
and certified digital products.
DraculApp is the evidence that technology can be an advantage
for everybody and can turn the world into a smarter and more
efficient place, changing people’s mentality and their way of doing
business. Are you ready for a digital
transformation?




Digital Internationalization

This is the possibility of making your business also known abroad
through digital communication channels.
What are these channels?

Website, social networks and sponsoring campaigns to promote
basic tools (or more advanced tools like e-commerce or portals
pooling together sector-specific companies..).

But in order to do this, we have to digitalize the company’s
approach to communication.
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DATA AND STATISTICS

TERGI LD ST S

E-commerce turnover in Italy

The value of e-commerce tumover in Italy is
estimated to be in the order of 48.5 billion
Euro, reflecting a growth of 17% compared
to 2018.

% change
Turnover in billions of €
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Sector prospects for 2020

CONSUMER
ELECTRONICS

FASHION
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A

FOODSTUFFS
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A

HEALTH AND
BEAUTY

2005:
2006:
2007:
2008:
2009:
2010:
2011:

2012:
2013:
2014:
2015:
2016:
2017:

2018:
2019:

1,645,683,000 euro

2,123,495,000 euro  +29%
3,286,223,000 euro +55%
4,868,336,000 euro +48%
6,364,907,000 euro  +31%
10,037,544,000 euro +58%
14,357,589,000 euro +43%
18,970,504,000 euro +32%
21,154,120,000 euro  +12%
22,337,275,000 euro  +6%
24,188,468,000 euro  +8%
28,850,766,000 euro +19%
31,671,827,000 euro  +10%
35133,577,000 euro  +11%
41,519,772,000 euro  +18%
48,546,741,581 euro +17%
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Report 2020

Casaleggio Associati

]

A

PUBLISHING

=

N

TOURISM




DATA AND STATISTICS
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Increase in weab the number of
traffic in March customer requests

Increass in large-scale the players’
retad website traffic abllity to deliver
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CONMERGE TRADEL

RISE IN
TURNOVER
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Events Tourism Fashion and Foodstuffs Insurance Entertainment
luxury goods

Apple: 10% drop in the number of iPhones N ETFLIX Netfibc +7 million customers in
shipped due to lack of supplies the first quarter of the year

Source
Report 2020

Casaleggio Associati



DATA AND STATISTICS

5. Selling abroad structure Companies interviewed

Effectiveness of Strategies aimed

the social media for at increasing

Italian e-commerce online sales via

businesses the social media

@ very eftective

@ Farly effective HIGHLIGHTING
PRODUCT FEATURES
AND SERVICE

32% QuALITY

FACEBOOK

INSTAGRAM X

ENGAGING USERS BY
MEANS OF INFLUENCER
18% MARKETING

ES

BANKING ON PRICING
POLICIES AND DIVERSE
13% MONTHLY SPECIAL OFFERS

YOUTUBE

LINKEDIN
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Source
Report 2020
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THE CHANGE

What is at the basis of digital internationalization?

At the basis of everything there is change

technology defines the company and makes it what it is



UNITED ARAB EMIRATES

THE OPPORTUNITY TO BE GRASPED
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DATA AND STATISTICS

Internet, Smartphone and Social Media Benchmarks’.

Internet Time spent Smartphone Social media
. penetration . online daily . penetration . penetration
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DATA AND STATISTICS

Devices used by UAE consumers to buy online within the last 12 months''.

eCommerce share of category spends in the UAE

May 2018 to Apr 2019 May 2019 to Apr 2020
Year-on-year change Year-on-year change
e
A Telecom/Utilities +6% +9%
Retail Goods +3% +5%
&

| o] Quick Service Restaurants +7% +6%
.l Apparel and Accessories +0% +5%
Entertainment +2% +5%

E Electronics +3% +7%

=

;’... , Transportation +7% +1%
o

r Fuel +6% +0%

Desktop computer/ Smartphone Tablet/iPad ef
Laptop H Food and Grocery +0% +1%

(817 Responses)

Ill \ 1 Restaurants +2% +2%

Source
Report 2020
Visa UAE




DATA AND STATISTICS

Many eCommerce buyers are first-timers and are likely to continue post

the pandemic

Many eCommerce buyers during this pandemic are first-timers in different spend categories

Survey: In March 20, | made a purchase of this online for the first time in my life.

Food & Beverage

Clothes & Accessories

Services (e.g. insurance, telecom)
Over-the-counter Pharmaceuticals
Cosmetics & Personal Care
Electronics

Other Products

14%

10%

10%

11%

10%

8%

9%

SOURCE: Source: Kantar COVID-19 Barometer, fieldwork 27-31 March 2020; 12,000 respondents across the world

Source
Report 2020
Visa UAE

Online shopping by categories
Started during COVID-19 crisis I \Vas already doing it before COVID-19 crisis All figures are in %

UAE KSA RUSSIA UKRAINE SOUTH AFRICA NIGERIA KENYA

5 B B El B B0 EKEE B8

Grocery
- El K3 i K
Fashion
s IEHER El Kl EiX K
Food Delivery
- B KB i E
Pharmacy
T El KR EN N N
Luxury Stores

Q8 Which of these products/services have you started shopping online due to the COVID-19 (Coronavirus) crisis,
and which ones were you already shopping online, even before this crisis?

SOURCE: Visa Study 2020. Base: Consumers (UAE n=315, KSA n=315, RU n=323, UA n=311, ZA n=323, NI n=308, KN n=321)



Flies high,
different views

Dubai 2040

Pope Francis
and the Grand
Imam of Al-
Azhar

Ahmad Al-Tayeb






https://www.casaleggio.it/focus/rapporto-e-commerce-in-

italia-2020/

https://www.casaleggio.it/wp-content/uploads/2020/05/CA-E-

commerce-in-ltaly-2020-Report.pdf

https://ae.visamiddleeast.com/dam/VCOM/regional/cemea /
unitedarabemirates /media-kits/documents /
isa_uae _ecommerce landscape 2020 ppinion paper vf.pdf
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